
Petite Provence is a family-owned business that sells table linens, kitchen 
accessories, and home décor imported from Provence, France.  Business owners, 
Thor and Veronique, personally travel to Provence to hand-select their products with 
the aim of bringing the best of the South of France to their customers. 

nichePaidSearch 
How paid search marketing and strategy helped this niche home décor business 

achieve and maintain a return on ad spend of over 700%. 



Case  
Study 

theSITUATION 
Petite Provence previously managed their PPC advertising in-house, only to find 
they were spending inordinate amounts of money each day with little profit.  They 
found themselves wondering whether their business would benefit from paid search 
or if they would always be outbid by big business competitors.   
 
That’s when they handed the reins over to our team.  Petite Provence had 
experienced success through our expertise as we smoothly optimized and guided 
them through inclusion in Google Shopping.  Therefore, they decided to work hand 
in hand with our team to achieve lower costs and higher returns in AdWords. 

Our team created a strategy that would lower 
Petite Provence’s costs while boosting their 
transactions and revenue.  This in turn would 
give way to a profitable ROAS.  In order to 
do this effectively, we created new 
campaigns, restructured ad groups, adjusted 
bids, and devised a list of industry-relevant 
keywords.  We wanted to create stable 
campaigns that would generate excellent 
results during both the high and low 
seasons. 

 Gain profitable visibility from 
Google AdWords 

 Lower costs 
 Generate new traffic 
 Increase transactions 
 Increase revenue 
 Maximize ROAS of paid 

search campaigns 

theOBJECTIVE 
GOALS 
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Vertical 
Rail 



 Used niche keywords combined with broad descriptors. 
 Made ad groups that targeted specific subsets of Petite Provence’s inventory. 
 Wrote ads that were aimed at Petite Provence’s potential customers. 
 Set bids according to Petite Provence’s budget. 
 Bids were aimed to target both best sellers and products with the biggest returns. 
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theRESULTS 

42.86% 
42.56% 
42.53% 
23.65% 
23.50% 

Visits Increased 

New Visits Increased 

Clicks Increased 

Transactions Increased 

786.19% 
2013 EOY Return On Ad Spend 

Revenue Increased 

2013 vs. 2012 
 
After a few months, Petite Provence 
began to see an impressive increase in 
sales and revenue from their AdWords 
campaigns.   

Within a year, they were achieving an 
ROAS of over 700%. Now, after 3 years of 
working with our team, they’ve increased 
their AdWords ROAS to 786.19% and 
they’ve lowered costs by 27.67%. 

theNUMBERS 

Vertical Rail helped Petite 
Provence prove that small 
businesses with great 
products & customer 
service can compete in 
AdWords and play against 
the big, corporate retailers. 
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RESULTS 

Your Vertical Rail Team 

Vertical Rail is not a dashboard or an automated 

marketing tool. We act as an extension of your 

Ecommerce marketing team.  

 

We apply real-time human observation and 

comprehensive analysis to a merchant’s data and 

marketing strategy to achieve measurable results. 


