
Craft-e-Case Study 
How specially targeted campaigns helped a craft supplies 
company incentivize online shoppers, revive website traffic, & 
boost revenue, conversion rates, & ROI. 

Headquartered in Oshkosh, Wisconsin, Craft-e-Corner is a family run business whose 
mission is to provide affordable, fun, family-friendly crafting. Using Channel Advisor’s 
self-service plan, Craft-e-Corner has immersed itself in a variety of marketplaces and 
comparison shopping engines including Amazon, eBay, Newegg, and Google Shopping. 

An e-Commerce  



Case  

Results 
 Increased transactions 
 Doubled conversion rate 
 Doubled revenue 
 Increased ROI to 2561% • Find new strategies to revive sales during slow 

sales periods 
• Maintain monthly budgets 
• Boost website traffic, revenue, and conversions 
• Obtain Google Shopping ROI of >1000% 

Goals 
 Increase site traffic through PLAs 
 Maintain monthly budgets 
 Google Shopping ROI of > 1000% 

Approach 
 Inventory & product analysis 
 Targeted AdWords PLA 

campaigns 
 Promotional messaging 
 Targeted bidding strategies 

At a Glance 

Study 

Objectives 

theSITUATION 
Craft-e-Corner first reached out to Vertical Rail for 
assistance setting up its ChannelAdvisor dashboard to 
include products in Google Shopping.  
After Craft-e-Corner got set up and acclimated in the new 
Google Shopping system, Vertical Rail took its Product 
Listing Ads campaign one step further.  
In one of our weekly team meetings, Craft-e-Corner 
reported that it needed to generate higher levels of site 
traffic, find new ways to reach potential customers, and 
increase overall revenue and ROI. 
With these goals came one challenge: to achieve desired 
numbers while maintaining company budgets.  



theSTRATEGY 
Addressing Craft-e-Corner’s budgetary concerns, Vertical Rail set out to attain goals while 
staying within current budgets by building an efficiently structured PLA campaign that would 
maximize Adwords advertising features to increase product prominence. 
To draw in Google Shoppers, Vertical Rail planned to build custom Product Listing Ad 
Campaigns that specifically targeted Craft-e-Corner’s best sellers and sale items.  We also 
aimed to highlight Craft-e-Corner’s current web promotions – extending its deals beyond its 
normal customer base and to the Google Shopping market. 

Working together, Vertical Rail sifted through Craft-e-Corner’s inventory to take stock of 
products with the highest margins, bestsellers, and sale items eligible for purchase with 
Craft-e-Corner’s discount codes.  We tagged these items for later use in Google AdWords. 
From there, Vertical Rail created specialized campaigns that highlighted these products, 
and, taking advantage of Google AdWords’ features, emphasized Craft-e-Corner’s 
competitive pricing, free shipping offers, and discounts using promotional codes and 
compelling ad copy. Vertical Rail would run this new test campaign for the duration of 
Craft-e-Corner’s promotional period. 

thePROCESS 
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Transactions Increase 

Conversion Rate Increase 

Revenue Increase 

Cost Decrease 

Return On Ad Spend Increase 

theNUMBERS 

theSUCCESSES 
During its ten day life span, the custom campaign produced impressive 
results. By tailoring a campaign toward Craft-e-Corner’s most competitive 
products and current promotions, revenue and conversion rates more than 
doubled as ROI soared to 2561% - a nearly 160% increase when 
comparing similar time periods.   
 
More importantly, Vertical Rail was able to re-invigorate Craft-e-Corner’s 
site traffic, support the overall health of its Google Shopping endeavors, 
and formulate a new Product Listing Ad campaign structure/strategy for the 
long run - one that can be re-worked to complement Craft-e-Corner’s 
business model and evolve alongside its ever-changing sales goals.  
 



RESULTS 

Your Vertical Rail Team 

Vertical Rail is not a dashboard or an automated 

marketing tool. We act as an extension of your 

Ecommerce marketing team.  

 

We apply real-time human observation and 

comprehensive analysis to a merchant’s data 

and marketing strategy to achieve measurable 

results. 


